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The National Geographic collection 
encourages people to live their 
adventures and inspires them to explore 
our planet.

National Geographic consumers are 
characterized by their love of outdoors 
and their desire to explore it from 

their own backyard to the most remote 
corners of the earth.

These are conscious consumers, 
who are committed to sustainability, 
and who choose ethically produced 
products that respect the environment 
they love and want to protect.

Additionally, National Geographic 
consumers choose brands that not 
only design sustainable products but 
which demonstrate their commitment to 
environmental issues in other tangible 
ways. These include brands that donate 
part of their profits to the conservation 
of the natural world.



BUFF® has partnered with National Geographic 
to launch a collection that seeks to help people 
better understand and protect the natural 
world and to expand their knowledge of 
the environment.

Almost all the products in the collection 
are made with sustainable materials, in line 
with BUFF®’s commitment to reducing its 
environmental impact and expanding awareness 
of sustainability issues.

In keeping with this commitment, a portion of the 
revenue from this collection will go to the work 
of National Geographic Society, helping further 
the work of scientists, explorers and educators 
around the world.
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See the full story here:
https://www.nationalgeographic.es/video/tv/tiburones-101-0

Unsplash: Luis Vidal

The oceans cover 70% of the Earth’s surface, and 
provide us with everything from food to the very air 
we breathe. However, overfishing, plastic pollution, 
melting glaciers, species  extinction and climate 
change have put our oceans at risk. The climate 
emergency demands action, and the promotion of 
conscious consumption should play a role in our 

response,  raising awareness and actively supporting 
ocean conservation is a matter of urgency.

We are committed to the conservation of the 
oceans and we are raising awareness through our 
designs. Specifically, we spotlight the endangered 
shark species, including the White shark and the 

Hammerhead shark. It is estimated that 100 million 
sharks are killed globally, most for the shark fin trade. 
But there is some hope: thanks to education and 
increased protection, these magnificent creatures 
have come back from the brink of extinction.
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See the full story here:
https://www.nationalgeographic.es/photography/2018/07/la-evolucion-de-los-mapas-de-marte?image=02_34

National Geographic is dedicated to exploring, 
illuminating and protecting the planet and all 
its natural wonders. This search for knowledge 
encompasses the Earth and beyond in a quest to 
unlock the mysteries of the universe. 

One planet has enthralled mankind more than any 
other: Mars. Uniquely, the ‘Red Planet’ possesses 
the raw resources required to support human life. In 
homage, our designs capture the myriad colors and 
textures of the Martian dunes.
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See the full story here:
https://www.nationalgeographic.es/video/tv/tiburones-101-0

Unsplash: Meritt Thomas

Our planets wildlife and their habits are at risk, 
owing to climate change, pollution, commercial 
fishing, poaching and the accelerating rate of the 
consumption of natural resources.

National Geographic works to support global animal and 
habitat conservation efforts by promoting biodiversity 
and preserving existing species and habitats.

Wildlife provides the balance required for the essential 
processes of nature. The goal of wildlife conservation 
is to ensure the survival of these species and to 
educate people to live in harmony with all living things 
in a sustainable way.

This design is inspired by the Monarch butterfly, 
whose population has declined by up to 97% in 

recent years. Through this design, we seek to 
raise awareness and encourage action to save this 
endangered species.
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See the full story here:
https://www.win.tue.nl/~aeb/natlang/berber/tifinagh/tifinagh.html

Unsplash: Jordan Merrick

As globalization continues apace, it is vital we 
preserve the unique cultures and history that 
encapsulate our human identities. National 
Geographic works to ensure that cultures are not 
lost, even as the world becomes smaller.

This design is inspired by the history of the Tifinagh 
alphabet, which was used by the Berber-speaking 
peoples of North Africa and the Canary Islands from 
the 3rd century BC to the 3rd century AC. Its use 
has largely disappeared, except among the Tuareg 
people, who continue to use it with many regional 
variations.
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ADULT KIDS

COLLECTION OVERVIEW



THANK YOU!


